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Social entrepreneurship education is a popular field that combines entrepreneurship education with
social and environmental objectives. It aims to equip students with the skills and knowledge to
create and manage businesses that also address social and environmental problems (Lynch, 2021).
Empirical research suggests that social entrepreneurship education can positively impact students'
mindsets, including their attitudes toward social problems and innovative solutions (Tu, 2021;
Sousa-Filho, 2023; Zulfigar, 2019). Factors like interdisciplinary teamwork, problem-solving
skills, and creativity can influence idea generation in social entrepreneurship education (Tang,
2020; Nechkoska, 2023). Instructors and teaching methods, such as experiential learning and
mentorship, also significantly shape students' mindsets and idea generation (Thomsen, 2021).
Evaluating social entrepreneurship education programs is crucial to assess their effectiveness and
identify areas for improvement. Best practices in social entrepreneurship education include
experiential learning, mentorship, and partnerships with local communities and businesses
(Amundam, 2019; Kim, 2020).

The Fashion Impact Challenge (FIC) is a unique program designed to teach high school and college
students interdisciplinary teamwork, problem-solving, and social entrepreneurship skills through
a sustainable fashion challenge. The program is held annually over three days and two nights at a
large Northeastern public university campus. However, due to the COVID-19 pandemic, the
program was suspended for two years and resumed in March 2022 in an in-person format.

During the program, students were divided into four groups, each consisting of an equal number
of high school and college students. The participants were tasked with identifying a problem
related to social, cultural, or environmental issues in their communities and developing a textile
based product or service that generates income while addressing the problem. In essence, the
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challenge was to design a sustainable fashion model that promotes circularity and supports local
communities.

To evaluate the effectiveness of the FIC program, a case study approach was used to analyze the
context, participants, and various factors influencing outcomes. The Fashion Department faculty
provided mentorship and guidance to students throughout the challenge, offering real-world
fashion design and business insights. The Business Entrepreneurship Department faculty provided
information and guidance on applied innovation, Lean Canvas documentation, and investor pitch
communication. The Extension Service faculty provided expertise in community engagement,
family and consumer sciences, and youth development, and collaborated to design a program that
engaged high school students from rural areas through interactive activities that supported the
primary programming.

Sixteen students participated in the challenge, comprising eight high school students and eight
college students. Most of the students (70%) identified as White/Caucasian, and 76% were female.
The students were divided into four groups, consisting of an even number of high school and
college students. The results from the pre and post surveys showed that attending the FIC increased
students' beliefs about the importance of community building and addressing issues affecting their
communities. All four groups focused on the challenges of alleviating poverty, promoting equity
and disability rights, and engaging community members, particularly the youth. Additionally, the
concept of circularity was incorporated into each of the four business plans, which involved using
resources and materials in a closed-loop system to minimize waste and regenerate resources. This
concept is crucial for creating a sustainable future by reducing waste, conserving natural resources,
and mitigating environmental impacts, for future generations.

In conclusion, we found the Fashion Impact Challenge to be an effective program that helps
students develop sustainable fashion models that promote circularity and support local
communities. The case study approach used to evaluate the program's effectiveness provides a
comprehensive understanding of the various factors that influence outcomes, making it an essential
tool for future pedagogical study.

Page 2 of 3

© 2023 The author(s). Published under a Creative Commons Attribution License
(https://creativecommons.org/licenses/by/4.0/), which permits unrestricted use, distribution, and reproduction
in any medium, provided the original work is properly cited.
ITAA Proceedings, #80 - https://itaaonline.org



https://creativecommons.org/licenses/by/4.0/
https://itaaonline.org/

2023 Proceedings Baltimore, Maryland

References

Lynch, M., Kamovich, U., Longva, K. K., & Steinert, M. (2021). Combining technology and
entrepreneurial education through design thinking: Students' reflections on the learning process.
Technological Forecasting and Social Change, 164, 119689.

Tu, B., Bhowmik, R., Hasan, M. K., Asheq, A. A., Rahaman, M. A., & Chen, X. (2021). Graduate
students’ behavioral intention towards social entrepreneurship: Role of social vision,
innovativeness, social proactiveness, and risk taking. Sustainability, 13(11), 6386.

Sousa-Filho, J. M. D., Granados, M. L., & Lacerda Fernandes, J. A. (2023). Social entrepreneurial
intention: educating, experiencing and believing. Studies in Higher Education, 1-15.

Zulfigar, S., Nadeem, M. A., Khan, M. K., Anwar, M. A., Igbal, M. B., & Asmi, F. (2019).
Opportunity recognition behavior and readiness of youth for social entrepreneurship.
Entrepreneurship Research Journal, 11(4),20180201.

Tang, T., Vezzani, V., & Eriksson, V. (2020). Developing critical thinking, collective creativity
skills and problem solving through playful design jams. Thinking Skills and Creativity, 37, 100696.

Petrevska Nechkoska, R., Angeloska Dichovska, M., Angeleski, M., Koltovska Nechoska, D., &
Bogdanoska Jovanovska, M. (2023). MultiCREATION: Multi-Stakeholder Problem-Driven
Approach: Entrepreneurship and Social Entrepreneurship. In Facilitation in Complexity: From
Creation to Co-creation, from Dreaming to Co-dreaming, from Evolution to Co-evolution (pp.
205-235). Cham: Springer International Publishing.

Thomsen, B., Muurlink, O., & Best, T. (2021). Backpack bootstrapping: Social entrepreneurship
education through experiential learning. Journal of Social Entrepreneurship, 12(2), 238-264.

Amundam, D. N. (2019). Enhancing potential social innovative thinking, responsible, social
entrepreneurship education: A curriculum content and teaching method model. Journal of
Entrepreneurship Education, 22(5), 1-21.

Kim, M. G., Lee, J. H., Roh, T., & Son, H. (2020). Social entrepreneurship education as an
innovation hub for building an entrepreneurial ecosystem: The case of the KAIST social
entrepreneurship MBA program. Sustainability, 12(22), 9736

Page 3 of 3

© 2023 The author(s). Published under a Creative Commons Attribution License
(https://creativecommons.org/licenses/by/4.0/), which permits unrestricted use, distribution, and reproduction
in any medium, provided the original work is properly cited.
ITAA Proceedings, #80 - https://itaaonline.org



https://creativecommons.org/licenses/by/4.0/
https://itaaonline.org/

