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Fashion trends or items that once nearly vanished revive when they regain cultural, religious, social or economical significance in the given society during the specific time period (Cho, 2017). In order to develop new designs by reinterpreting prior fashion that lost public support, not only rediscovering the aesthetics but granting new meanings that comply with the sociocultural and ideological context of present time are critical. My scholarly work has focused on fashion of the Korean women’s traditional dress, hanbok, in the sociocultural and ideological context. For instance, my prior research on the process of adaptation and vanishing of women’s headdresses in premodern Korean society well illustrated how the fashion items were used to constrain women’s social roles and activities for enforcing the governing ideology (Cho, 2017). 

Hanbok almost disappeared as the everyday clothing due to the drastic westernization of Korea during the early to mid-twentieth century. Nowadays, Koreans wear hanbok only on festive occasions like weddings or special anniversaries (Chae, 2010). The images and aesthetic qualities of women’s hanbok are flowy, elegant, and classy. However, the typical perspectives that the governing classes of premodern Korea wanted to present with Korean women’s dress were passive and obedient. The structures and silhouette of women’s hanbok are unsuitable for active physical movement. This design scholarship is aimed at developing designs that adhere to aesthetics of women’s hanbok but emphasize independence, initiative, and confidence of contemporary women. 

The basic components of the traditional women’s hanbok are top (jeogori) and bottom (chima). The jeogori typically is a garment like a blouse or a jacket with a front opening and loose, full-length sleeves in a curved shape. The chima is a long, flowy, gathered skirt with an open back. In this project, the designer intentionally elongated the length of the top garment and employed wide pants instead of a skirt to create an active and independent image of contemporary women. 

For the top garment, the designer used two-tone sheer silk organza that presents two complementary colors, jade green and burgundy, depending on the light source and viewing angle, which provides mysterious mood. The dark blue sheer silk organza was used for the double-layered pants to give a noble but solid image. The designer used see-through fabrics for both top and bottom garments to express confident self-identity of modern women.
Overall visual image of this design is intended to emphasize empowerment along with harmony and balance of modern women’s lives. Contrasting the typical curved and flowy shape of traditional women’s hanbok, clean straight lines on the lantern sleeves and high standing collar on the neckline were carefully applied to introduce angularity symbolizing power and authoritative moods (Cunningham, 1989). Elongated fitted cuffs at the bottom of both sleeves and pants were employed to bring the images of warriors confronting the obstacles of their lives and fighting for the solutions. Meanwhile exaggerated voluminous silhouette of lantern shapes on pants and sleeves combined with fitted bodice was designed for achieving balance and unity. The harmonious color schemes of upper and bottom garments were also selected to provide unifying images. 

In order for obtaining simplified as well as voluminous silhouette for this ensemble, flat pattern and draping techniques were used while ties and corsage at front of jeogori were made by hands. Fundamental slash and spread pattern method was utilized to add fullness to the sleeves and legs. 

Couture technique was used for fabric corsage and ribbons and ties on the bottom of sleeves and legs. The narrow tube straps made for ribbons and ties were added to give delicate touch to the simple but classy image. 

Motif of handmade-fabric corsage was brought from the pattern of a wadang, the traditional roof-end tiles, called yeonhwamun (Figure 1). This unique wadang pattern during the Kingdom of Baekje (BC 18-AD 660), which is in the shape of the lotus flower, was composed of soft petals surrounding an ovary in the center. The corsage was made of the same fabric of the top jeogori, two-tone sheer silk organza, in order to give an elegant feeling. All five petals were made separately by hand sewing and secured together in the center. Then the designer made knots by twisting narrow strap to express ovary and added on the center of five petals to complete the flower shape (Figure 2). Finally, the designer arranged the flower onto modified ribbon ties, which in the shape of traditional tie of women’s hanbok for front closure, symbolizing the leaves under the flower.  
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             Figure 1.  roof-end tiles called yeonhwamun           Figure 2. Handmade-fabric corsage.   
This design represents independent and confident identity of contemporary women by employing see-through fabrics, angular lines, high standing collar, and fitted cuffs while adhering to elegant and classy aesthetics of traditional women’s hanbok by using sheer silk organza fabrics, simplified straight lines, and handmade-fabric corsage as aimed.
This design contributes to design scholarship with the novel approach of design message development by reinterpreting prior fashion that lost public support in the sociocultural context of present time. The designer expects that this work might provide an example of using fashion as a communication tool to express self-identity and beliefs (Barnard, 2002). 
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